
VIRTUAL WALK  
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PROGRAM ASSOCIATE

CAMP RONALD MCDONALD FOR GOOD TIMES





 Walk for Kids began in 2010

 2010 – 2014: several Counselor 
teams, raising collectively  $30,000

 2015: Counselor’s United!
 2015 – $60,638, 136 walkers
 2016 – $62,738, 91 walkers
 2017 – $47,422, 71 walkers
 2018 – $43,492, 71 walkers
 2019 – $56,430, 72 walkers

 2020: $83,314, 104 walkers



• Counselor Team Captains 
Confirmed in November

• Website launch in December 
• Team Goals Set:

• 100 Walkers
• $50,000

• Team recruitment January-
February

• Captains Brunch – Camp shares 
resources & builds community 
with all confirmed Walk Captains.

• Call – a – thon 

• Team fundraising March-April
• Hit $50,000 on March 27th!
• In 8 days, raised an additional 

$30,000

• Walk for Kids Day- April 5th

• Final: $83,314





Brenda Escoto
aka 

“Leonardo”
THE LEADER

Counselor Walk Team Captains
The Ninja Turtles

Mollie Cameron
aka “Rafael”

THE MUSCLE

Jasmin Guzman
aka “Michelangelo”

THE HEART

Jonny Lim
aka “Donatello”

THE NUMBERS GUY



B players: $100 $999

•C players: <$99

•B players: $100 - $999
How do we raise more $$?
•

•C players: <$99



1. Increase # of A players
Motivate!

2.      Groom B players into Super Walkers
Increase # of B’s
Motivate!

3.      Groom C players into B’s
Decrease amount of C players

What Success Looks like

1. Increase the average $$ amount per A player
More A’s

2. Increase the average $$ amount per B player
More B’s

3. Less C players in general 

Intentions





Communication
 Divide & Support: 4 teams, 

1 dream 
 Find the best mode of 

communication for 
each individual team 
member.
 Email, text, call, 

Instagram and/or 
Facebook

 Check in regularly –
resources, updates, 
motivation, 
celebration

 Team Captain Meetings
 In the final days of the 

walk, they reported 
meeting 3x daily!! 

Social Media Platforms
• Management of Walk for Kids via 

Counselor Team Facebook Group
• Note: FB was the least utilized 

platform for communication.
• Created & managed Counselor 

Team Instagram account 
• Primarily utilized the story 

function

Social Media Content
• New team members
• Top fundraisers
• Contest/incentive winners
• Heart-felt & authentic messaging







BE ENGAGING
 Post on social media A LOT!
 Make it interactive:
 Cabin Night vs. Unit Night
 No Shame for Camp
 Dumb Dice Tournament

 Build a sense of community
 Authentic calls to action
 Focus on the Why!
 #Whywewalk videos!
 Share your story
 Camp logo necklaces 

 Recognition

 Incentive/Contests











1.Ground It!
2.Be Accessible
3.Be Engaging
4.Bring the Fun!
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